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Trend of Wellness Tourism for Business after Pandemic
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2. The Global Wellness Economy
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GLOBAL WELLNESS ECONOMY: TMANESS
$4.9 TRILLION (2019) i
T $4.4 TRILLION (2020) :
‘o Q‘ 7
Traditional & Personal Care
Complementary @ & Beauty

Medicine
931% $1,097.3b

Wellness L \orged Wellness
Real Estate :
$275.1b Tourism
$720.4b
1a
Public Health, e
Prevention, & Yie
Personalized Healthy
Medicine Eating, Physical
s“g::b Nutrition, & Activity
Weight Loss $873.8b
$945.5b
@020

Source: The Global Weliness Economy. Looking Beyond COVID December 2021

(Global Wellness Institute, 2021)

Note: Figures may not sum to total due to rounding.
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3. Wellness Real Estate: Global Trend for Real Estate Development
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2025 915V IAKAAU NSHEAYY UTeyInTasegiiugs denannanas Jaymn
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2030 anAsvaulneanlen 65% N13U1ALABUUINTULTS N1TgayLHe U
wngUan 1.8-2.4% aLmaugﬂﬁ’mwmﬂﬂ’ﬁﬁ'@lﬁﬁﬂaWEJ‘i'J'] 50%

2035 Usgynsileny 60 Tuly Hasoneiiiudu 11nndt 30% vesUsenslan

2040 n15Udey CO2 Wugud (Zero CO2 Emission) N1591AUIDEI1ITUKTS

Useynsvueud 500 811 (Andndnwansssnsiueudwiivayee Tud 2050)

Future Framework

Energy Saving 30% Energy Saving 40% - ey - -
Renewable Energy 10% Renewable Energy 20% | l'\
L)

Net Zero Energy Building
o <

&
Hio“w Ak

Net Zero Carbon Emission Carbon Negative

Floating Community Underwater Habitat

Low Carbon Ma(anal Carbon Capture

: #
L Life After COVID

Urban Air Purifier Rescue Building

I LI
- Py~ N -
b oy
¥V Py N
Living with Pets Money Producing Home Lifetime Home BCI Al Living with Robots
CO, Reduction 40% Aging Population By 2030 By 2040
Energy Storage Technology Less Child Society + CO, Reduction 65% + Zero CO, Emission
Climate Change Politics & Mental Health + Intense Water Scarcity + Extreme Water Scarcity
Global Trend & 2 5 = :
Technologies Air Pollution Climate Change * 1.8-2.4% Cropland Loss + Robot Population 500M
Biodiversity Loss Air Pollution + 50% Amazon Deforest (robot=human, 2050)
Pandemic Biodiversity Loss By 2035

* >30% Age60+ (20M)

(Research & Innovation for Sustainability Center (RISC), 2022)
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1. Food Security nsugniiedinlufiufieiuny uaglildudanaldunntufiome
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2. Cool Island Tanfeuduyniu egsosmsanauiou nievhliiuiiiuas
uinAuaugla

3. Pollution AaunmaInalanweanniu irlvdesdiuinnssusieg wiely
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4. Healing Build Environment n15Usuan muindausiiotisviin wazyile
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5. Floating Community theraazvaslaniueuan e19azinmsuiuituiidniu
otjondaneni warliin

6. Rescue Building a¥siimauseiminduoiaslé Tnelddinlg dlaih dhuas
9IS saa%f‘umiagj%mnﬁ’m%muiuﬁ/uﬁﬂfu

7. Living with Pet/Virtual Companion/Robots sunAnnsagsiuiutitouidy
e wasdouduiteunaluladluiinunniu

8. Robot Assistant iiuntaelufinysedriunniu vieervanareidugdie

y3auiaUluaUIARAIE

9. Co-Living Space nmslgnunsiuiuuntulusuian

Global Life Expectancy

Projected global life expectancy at birth*

1990-1995

t t 65Years

2010-2015 t 1 71 Years

2045-2050 { ' 77 Years

2095-2100 t t 83Years

@3 GOALS

referring to five-year periods.

(Sukhothai Thammathirat open University, 2014) (United Nations, 2017)
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GLOBAL WELLNESS ECONOMY:

$4.4 trillion in 2020

Mental
Wellness

$131b
Traditional &

Complementary
Medicine
$413b

Wellness
Real Estate
Wellness Personal Care

Tourism & Beauty
$436b $955b

Public Health,

Prevention, &

Personalized
Medicine

$375b

Healthy Eating, Physical

Nutrition, & Activity
Weight Loss $738b
$946b

(Global Wellness Institute, 2021)

PNNISANTUYDIUTEINTEe0N8 warlayymavnmaiuuIndy wazuuiliuiag

fi91ggueny iliauriuanldlaguaimannuiieliguamnfnaende@3n 1ingsianiewiny
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Wellness #aauddgun wagdignisszuiaiilan vivlvgshaieguaimiilaniaiiy
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4. Wellness Tourism

Global Wellness Institute (GW) Tsidddnauiisafiunisvsaiioaiioqy
A% (wellness tourism) Tndunsiumsiiferdestunisuarsmnisinuvielaiuaing
ansduegiidvesmuies

Wellness Tourism & 2 Usztan lawn

1) Primary wellness travel #1884 mﬂaumNﬁmaamﬁy’qmalﬁumq a0u7
Janens uazRanssudussgelavdnifledaaduguam wu madunslufidmieu vions
Funslui$uaun ieduaiuaunne

2) Secondary wellness travel m3188s n1siAUNAn1sa1esguaglaly
ussgslandnlumsifiune uillnasionsidenuazianssuunsedns osangifiunasiosnns
Snwguamiia viedesnsinTinanuduegidlusenitanisfiums wu nsluviesiens
aosnlutungaen Ingluiaesvivinmaiieaunme wWu aun wan dndou

Tnenadunieis 2 Usean Ssunvumisidunisiiuansistu wiaiunsos
duadufunasiuld Wy nslduinisedmfeulutisnansiuludisiungavesasouns
(Secondary wellness travel) 8199 liasndnaseuATIN NI NIDUT9gA AU T a0

mﬂaﬁm%auiuamm (Primary wellness travel)

4.1 Measuring Wellness Tourism

GWI imualinnsvisaidisniioguaiiz (Wellness Tourism) un1sidunied
Aedosiumsumanmsinvedduaiinuduegifduyana Tnsinndlddenis
Fumseayanaiiutinvieaileniioguniny (Wellness Tourist) Aoty

1) it

2) 1IUAZLATRIAL

3) AANTTULALNTNAUIDT

4) stfere

5) nsiaunenglulseng
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6) U3N199U9 (19U 1WINUINEIUITANAZAIN INTANUIAN UTAITAILNUY

oY UszAunIsiaung 18*1)

TnguusUssianvasaldinevestnnumady 2 Ussan laun

1) ArldanesunisviesiionitoqunimszninsUszine (Intemational wellness
tourism expenditures) 318 fuiiaafiuszmeldsuaniniouiisaiioguniig (wellness
tourist) AAunIsnanesUsemalagindsdy

2) ﬁﬂiﬂajﬁi’laﬂ’liﬁENLﬁEJ’JLﬁIE]EjGUﬂ’]WIuﬂizLMﬁ (Domestic wellness tourism
expenditures) Aldineiualulssmanndnvionfierduauamiidumaniglutseme

VDINULDILAINNAIAY

4.2 ANULANAI9IEHINY Medical Tourism wag Wellness Tourism
N13vieuAigNoguA1IE (wellness tourism) ladldn1svieaigaiienisunng
(medical tourism) N3jattiuisaensidIfs@nIune Ve USNITUIDAINTIUAUFVAIN LA

[

ANUTDILUNAMULANANG AR 9T

Understanding the Difference Between
Wellness Tourism and Medical Tourism

REACTIVE PROACTIVE

Medical Tourism Wellness Tourism

Travel to receive treatment for a

Travel to maintain, manage, or improve

diagnosed disease, ailment, or condition, .
health and wellbeing.

or to seek enhancement.

Motivated by desire for healthy living,
disease prevention, stress reduction,
management of poor lifestyle habits,
and/or authentic experiences.

Motivated by desire for lower cost of care,
higher quality care, better access to care,
and/or care not available at home.

Activities are reactive to illnesses,
medically necessary, invasive, and/or
overseen by a doctor.

Activities are proactive, voluntary,
non-invasive, and non-medical in nature.

(Global Wellness Tourism Economy, 2018)

4.2.1 Medical Tourism fansiiuniaiian1ssun1surdinsnyvmse
U53mM191n1598315A AudulrefinIuntsidadends lnedusegalasinnisanan

$NeIneIUIa nIen1siInEauUneNUlIandaunnnllatusavinleanniviu Inehudu

9
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4.2.2 Wellness Tourism $1A311681N6119910 Medical Tourism lag
LUUAINTIUBIGN (Proactive Activities) Hyagiansnglunmsiauniaiedaasuguainuazaiy
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Tolsemils

4.3 yavangUatenimnuisiiasiiavianizdmiuinveuilsaiioguanaz
(wellness tourist)

Msvieufloiiogun1ig (wellness tourism) lalvuszaunisalfignesniuuan
wilouq fu Yemnedanemanuiainansadouiuansetusonlusugunm Taeideules
fufausssuvioaii ninenssssneIR 83 181 UNALDIITEUNTTLIATRLY Fuidsusen
f1dsnne vieaynh uenanitnvieiien Gen Milennium unAufteufuandiaty Tas
Uszaunmsainnnisviesiieafifiendnualianis e1aunanummdusulusa Usendlusa
flauazUnliiuszdniu Tnau wistn 11 andnenssufiuiu nduensresaun s¥uemauay
Uszndlfiesiiu UseRmansuazYamsssy (Judu sl inmeaannsuaremnausiagued

ANNUANENAY Fedlienanvaliangdudmiutinvesiieniveauniie (wellness tourist)

4.4 12 Megatrend wagiiAn1eauUagunUaIfi U dInIsunIng
N@nUNTAUNITUABULUAREY N1A197792ARTY AU liARN IS TIUAY

wazaasudsiiaziintuluswing Jaaguuuaniavesedmisunindlailu 12 Megatrend waz

[

PennamnUlasuwlain U dnsunswaNundUAILe A9l

1) Gen Z (ﬂ&jmﬁLﬁmi’N?J 1996 - 2010) driving new Boom Towns nay Gen Z

'
J a

sulunquiiiuuaiienianisdeiiogends Tnedinnnudeanisgetiusinign
(affordable home) IngarflafanmunIndin wazyuvundainuaulauy
e (like-minded people)

2) MsWaUIlsIusa (Hotelification) gsianisasialsausuazidulauindu lag

DFINITUNSTNENTUUTUANIAU (19U Mariott, Dusit, Hyatt) dlanaiiule

171171 31% WeunuadamsunswenluiLusuaniiu
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TRENDS OVERVIEW )

Smart cities Accessible global § New math Megacities Healthy buildings | Green projects
RE investments

(FUTURETALES LAB, 2020)

3) @ ufivinaufidaudangu (Fluid workspace) n15¥vieuuendingu
(working remotely) aznaneifunlounedfayunniu Tnsnizlugimds
a01un138dlAIn-19 (Post COVID-19)

4) AsgrureAruazAINTiiNLInTY (Amenities gone wild) #981u38AI1Y
azanlulassnmsssduiimuaiiasdigndnduandelasimanielduins
?J@ﬂLLUiuﬁsumLﬁmnwiﬂi (retention rate as competition)

5 gJJ'mﬂEJLW@ﬂummﬂMaw Generation (Multi-generation Housing) kuA®
dagnduiidumsuddnadaiiosnniymuasugia eandlddelunizn
NI9AIEAIUNA

6) niseenluumAluladiuay Big data (Rise of machines design) alulagain
18nFnasagUuuuNITYIULAEN1TAS19AMAT (value) ¥9alATINIT
adasunsng lneazdnisun Al 1oT, AR, VR, MR 11l9n1500nwuulAsInIg
1INTU 329 Smart Home aznanesfumanudsnilng (new normal) Tu
AUIAA

7) suanl3duda (Touchless future) Mswmuwaluladlsdudaazgnivuali
d40nAaINUUTZAMANNAYDIAY LTU A29a TUKT o9 NsFURE way
NN

8) Lip999R38% (Smart cities) N1sUNnAluladunlin1siauIeIdaseLay

vgrudreenuisunlalynivesiisdluglusuinn (future megacity
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challenges) sammmgﬂLmeiU%msﬁﬁssw digital snFuisludenuuas
MINUIGIND

9) miamuaﬁmﬁuw%ﬁ/\l5171“?1’134’15&Lﬁﬂﬁﬂﬁd’m (Accessible global real estate
investment) GLuau'mmmiw"ﬂqiﬂﬁiw??asuwaﬁwﬁuw%’wémuﬂdaqmq
ooulatiazfiuannty

10) WUASITANINNTY (The rise of megacities) Taeglud 2030 axfluniuns
iuduil (43 wie) Taungawg

11) 91A9Litogun12g (Healthy buildings) aulngazlalaguaimuiniy au
nanofumsudiifivuanisesnuuueimsiiiequanie tiedestulsa an
AAsEAnIan1azraaln (burnout) sudeasin1siiu biophilic design
ilegun1z i

12) 1a59n1540873 (Green projects) 117§ 1UN1TOBNKUY LEED ifiundu
TnegnénGuiunuddyuedesimadoniulunisanaildans dwals

1PNUADINSIASINISIRBININTU

5. Physical Activity

ﬁf\miiwwmsﬁagj 2 U510 AD “ﬂﬁiLﬂﬁaulwamﬂuﬁﬁimmwa” wag “N139en
SEINMEBIEUNLINNG MALANFNssETIsERsdsiiae nisidsulmnusssunafislusie
FAnUsesTu Wy mapunaiiovudsasisaue Tuvasfinnseeniidenie fe asfilsndenyi
Tugnuin9 WuN15eBNANRINTY

'
DAYy v

antugunmlaniiidniuly e GWI laussununisinfanssunanigainesela

Y

fl4 7.38 wauduneaansansss Safinainiiu 5.2% 91T 2018 - 2019 usilud 2020 ndu

anag 15.5%
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Physical Activity Market by Region, 2018, 2019, 2020

. e Average Annual
Physical Activity Market

(US$ billions) Pe{ 2018- 2019-
Capita 2019 | 2020
2018" 2019 2020 2020
Asia-Pacific $241.4 $262.6 $2471 $5024 | 88% | -59%
North America $284.3 $300.7 $2300 | $62825| 58% | -232%
Europe $227.3 $231.7 $199.7 | $21625| 20% | -138%
Latin America-
: $40.7 $40.4 $28.2 $4315 | -0.7% | -30.3%
Caribbean
ke e $22.0 $23.3 $198 | $3944| 60% | -150%
Africa
Sub-Saharan Africa $14.8 $15.0 $12.4 $10.89 18% | -176%
WORLD $830.4 $873.8 $738.1 $95.18 | 5.2% | -15.5%

(Global Wellness Institute, 2021)

FAFndIUNAINNINTIUNNIEUY LOLFaRUTN aSnuwmilawazylsy Ases

[

euliy 92% osyanmain Aontugliidinisszuinivg widswldRnldnaedunain

'
LY a l [y 1 LY 1

seugiinadilnafigalud 2020 assfududveiinmiedissiugeandenedil 628 noa
adamsgs Tud 2020 uidunildugfinieadldsunansenuideauanmsssuialngiia -23.2%
9" 2019-2020
\eshenansgnumsinuinglsaszuiailfiAanismadinieiiuganinain
Aanssumnegyilanlagiany usida Wndln waganigewini enuussimalduniuiidang

a ! §f = [ a A ] o & LY a a
GUEJ']EJGU'UW@Lﬁ'iUEﬂf\]LLWLU@?LsﬁumﬂWiLﬁUhﬂaﬂa\‘iLV]ﬁ@LWEN 0.03% YNUANITZDLNINLASIULIAY

ATDIALNUVUALAT YN IaNaalnalAeariu
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Physical Activity: Top Twenty Markets in 2020

Physical Activity Market

Average Annual

Growth Rate
(US$ billianz) Rankin | 2018- | 2018-
2018* 2019 2020 2020 2019 2020
United States $265.80 $281.56 3215.81 1 5.9% -23.4%
China no.z7 $121.07 ENB.86 2 9.8% -L.8%
Japan $43M $44.90 $41.03 3 4.2% -8.6%
Germany $39.60 387 £35.47 4 -2.3% -8.4%
United Kingdam $40.35 $42.53 334.65 5 5.4% -18.5%
France $25.90 $26.35 $23.30 [ 1.8% -11.63
South Korea $23.99 5251 %2282 7 4.6% -9.7%
Australia $16.39 318.23 $17.34 8 I1.2% -4.9%
India 314.56 $17.60 $16.12 9 20.9% -8.5%
Italy $18.83 $18.96 $15.45 10 0.7% -18.5%
Canada 318.48 $19.16 $15.07 n 3.7% -21.4%
Spain $15.68 315.87 £1300 12 1.2% -17.5%
Russia $12.81 $13.56 %11.61 13 5.9% =14.4%
Brazil $13.92 $13.53 $B8.86 14 -2.8% -34.5%
Mexico .13 $1.81 $8.51 15 6.01% -279%
Netherlands $9.70 $9.61 $8.48 18 -0.9% -M.7%
Taiwan 3799 38.31 832 17 4.1% 0.03%
Switzerland $8.88 $9.21 $8.00 18 379 -13.0%
South Africa $7.96 38.02 $6.33 19 0.7% -21.1%
Sweaden 3597 $5.80 $5.38 20 -30% - 1%

(Global Wellness Institute, 2021)
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Physical Activity Market by Subsector, 2018, 2019, 2020

Market Size Average Annual
(US$ billions) Growth Rate

2018°* 2019 2020 2018-2019 | 2019-2020

Recreational Physical Activity $367.7 $394.2 $306.8 7.2% -22.2%
Sports & Active Recreation $2301 $238.1 $200.0 3.5% -16.0%
Fitness $108.6 21228 $77.2 13.0% -37.1%
Mindful Movement $291 $333 $29.6 14.7% -11.2%
Enabling Sectors $468.1 $489.9 $445.3 4.7% -9.7%
Fitness Technology $328 $38.3 $49.5 16.7% 29.1%
Sports & Fitness Equipment $106.1 $107.2 $104.9 1.0% -2.1%
Sports Apparel & Footwear £330.9 $346.2 $2926 46% -15.5%
TOTAL $830.4 $873.8 $738.1 5.2% -15.5%

(Global Wellness Institute, 2021)
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Participation in Recreational Physical Activity
by Region and Subsector, 2018, 2019, 2020

Percent of the total population who participate in some type of

recreational physical activity on a regular basis
{at least monthly)

2oe* 2019 2020
By Region
Morth America 57.76% 58.57% 589.47%
Europe 46.47% 47 A6% 46.04%
Asia-Pacific 33.32% 332T% 29.27%
Latin America-Caribbean Z7.31% 36.69% 33.40%
Middle East-Morth Africa 25.78% 25.48% 23.2T%
Sub-5aharan Africa 31.32% 30.71% 21.72%
By Sector
Recreational Physical Activity 35.65% 35.60% 31.55%
Sports & Active Recreation 33.31% 33.51% 29.25%
Fitness 3.70% 4.01% 265%
Mindful Movement 3.78% 4.89% 5.25%

(Global Wellness Institute, 2021)

5.1 NM598NMANBUALHUNINTA

N1590NAGINEYIBRAUIFVNINTN AUNIENNID15UA] karas1avinyenIsin
daru adndlsfny flesandmsnisunsszuinvedladaletn-19 Anianuguusstuiten 39
dawansznusedlng 1 Tu ¢ Alifnsedoulmianeouaghifiuszavsaa nisusulivduves
;ﬂw@i&wﬂummamﬁﬂﬁnLﬁmmﬂmmLﬂ%ﬂmazauﬁy’wm dwiuueundindusnuaunmuay
Aniualnie Tdaslud 2020 $7uau 70,000 weUwalATY lumsfinisaiivanuaznisly
Provesffuilanluseundindumariiindu 30% lul 2020 deifouful 2019 winseis
nasnlalual Fsuanduuazagilodiurusndndilunalouiafinaunaunisuansan
fideneeulatiaruuussuiuusifielrigniiinnudavguganinageadiauuenaiaiiaiug

5.2 nssiulavaamalulaguazienagsnagmsulyliuniaseau

9

ad A

nseenmaimeleglddedunanluidsngniaawazilulszandulaeuniianis
wilslunstrelifaudrtisniseenmdinieluguiuusine undunaiuu lsassuinviligau
sonanissBulieenmidnientiunselunansisay Tudegdu Wuinsuiufegudain

AUNMUATFUNININVDUTINANUT UL UAINTTUNNNLDLIUTIATY NMTTEUIR e daiu



Wellness & Healthcare Business Opportunity Program for Executives (WHB1) 21

[ '
IS 1

Iuieansidnfsdssruisanuasainiiddymatiegrslivinisudy lnoawizegied

dmsuaugnanlulowazyurulngsou

5.3 anulidwindiey

o [ [

dmsuauduuinnilanilianusadnfdassainugiulasdd1uieniny

a Yoy a o & o I3 S v a A
dEAINVUNUIIU ﬂ'ﬁlﬂﬁ‘Uﬂ"Uﬂiﬁlﬁ/ﬂﬂﬂ']EJﬂ']‘WV]"D']L‘U‘U"USEJ\T?NLﬂUL{]TVT@J']EJVlHJ'ﬂGUEﬂﬂ DRI

<9 9

[y 1 [

o1 "ddny" edsaulasuaygnlidale wavgsiatiwiunnlasunisatiuayunianistiu

o

a o 1 =) PN al a v Yo ne . ¥ lej
fawaniguia Undeaenaluasavnmuazanaloiaualilasuaniue "didg" dluvaie

Uselne

6. Active Living in Health and Wellness

guaminduladendnddgvenisass@inludagtu Tulanidlniddidady

9

= gj a LY 14 ! a (4 IS Y 1 a v
dea Menunandadenielu loun anuasen Swasivadunigueniau dwindeu wan1iy
a157iy Welsa WindmansenusanIzgunmeeday tnganizagsgsnuluilodlnginis

wulansdiauuasiasygivdamansenusuuiuiuladoidewneg Ndmasaguaimuenu

1%
v A o w [ a

afelnldoandglaonswniui Juduannandnd Agyrednsinisiinlsndensemne wu

'
U = a

Tsauzise wazlsalifnsalsess Wudu nsaseudindedanatsl vimlvraleaunadniIsnisiie

anAUEITINAURUNITERNETI9EUAIMBENEEY 1Y N158RNANAINTY MSoN15HAINTTY

[y

m3ldTinnszdunszias (active living) lunasanniuduguuuuvesnisusudilulanlaqiu

o [

wenanidsiidwsdulymlussuvasisuguizsulszma Ao nsdngdnudgeegnd

=

wnTu N1sUsuIansandudiauarluuunisduasugunmvesdgietgIndunuifnd

9

1Y

duasuguamlunguaudIingd nLWIAaNguNgs (Active Ageing) vasasdnisaundelan
afuneivesAUsznevdifyvesnisiludgiegiings Usznouse 3 Usznas laun 1) &

gun IR (Healthy) 2) Haduiuassenisiinanuseiuludie (Security) wag 3) ddusu
vala

(Participation) Inegsey ArslasunisduasulmUuiningauneds (Active Aging) 1y 5y

Y

gy sesduasuliiinnisguanuwediimnzauiulse wionnudvliend naonau
n3eAulvvinAanssumnee Alenulededsdailiomudnunin wasiinguludinulayendy

walulagunveusediauliiugasegwailildvifanssunisdiauanniy wuifa active

' (%
a a | a v

living wa active aging tJuuSundifdgreinisiuuiningsiafiduasuguamisluyaaa

Mluuaziadon



LNANTIVINIINENLAALTEY (Calcium: Ca) 22
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6.5 N1585149 Natural environment
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8. nsunndunulng nisunndunulnedszana Aunisviauiengs

gun1n (Traditional and Complementary Medicine)

msunndunneiduszuunsumdfienduannug viessuuuluravedlne 7
dnavien waziawdusoiuun mansaunisunmdwnlveuvseandu 4 awiv liun

1) nnsaulng Wumaniiidenismema msidade nmstia uaznsteariu
15A

2) wdvnssulng Wumansiindonanious) masdne1 Msuszivien ng
AIUAY kavNTUsEAuAMAINET N1SUTIMAENITINEN

3) MswAsAIAme Wumansfiindie n1snsia Mmstde nsuuid waznis
duasugunmmdaiiasss nstiestunuRauniluszeziingss wazszey
ARBA NIAWALAYALATUAYNINGIAMALNNINUTEUENS IR
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HEALTH AND WELLNESS TOURISM
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WHAT IS WELLNESS ?

EMOTIONA,

DIMENSIONS
OF WELLNESS

PHYSICAL

TVIONYNIS

Wellness is...

Caring for your mind, body, and soul

Usually affected by your culture and your life experiences
Self-defined and dynamic

Not only the absence of iliness or stress. You can still strive for

wellness even if you are experiencing these challenges in your life.

THAILAND

THE LEADER IN ASEAN MEDICAL TOURISM

Thailand

= ¢4.3 billion

Estimated earnings

2.5 million

Number of foreign patients

Singapore ‘ Malaysia

$3.5 billion EE= $158 million
Estimated earnings T Estimated earnings
850,000 583,000
Number of foreign Number of foreign

patients patients
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ALTERNATIVE MEDICAL CARE

30

ALTERNATIVE MEDICAL CARE

Traditional Thai medicine is a system of methods and practices, such as herbal
medicine, bodywork practices, and spiritual healing that is indigenous to the region
currently known as Thailand.
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“ ...Thai traditional medicine and Applied Thai traditional medicine clinic
is focusing on caring, promoting, healing, and restoring our customers’

health with Thai traditional treatment ...”

gssuLJeAAln

NANAT CAIN:

R

qua snun Grunwngneulng
na:nwngnwulnoUs:gnd
© msusaiiiosnun
©) msudaasiaSuRaN W

© nmisquauisaani:dunsse
O msquanisarndvnaoa

iausmsnniu & 095-516-9717

(O 191 10.00 u. - 20.00 u.
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RELAX

O Foot Massage

O Aromatherapy Massage
O Steam

O Body Scrub

O Facial Balance

O Herbal Compress

THERAPEUTIC

O Frozen Shoulder

O Migraine

O Trigger Finger

O Neck Sprain

O Myofascial Pain Syndrome
O Herniated Disc

O Hemiplegia / Paralysis

O Tendinitis

32
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PRENATAL AND POSTPARTUM

O Therapeutic Breast Massage in
Lactation

O Herbal Compress

O Thai Traditional Clinical
Confinement

/ O Thai Herbal medicine is promoting
/ to cure general diseases

(ex. Abdominal disease, respiratory
disease, men and women’s disorder)

CHEVA AR @) @ﬁ

Namr”

\\\? THAI HERBAL
?I‘ sz
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®  MEDICAL
R PROFESSIONAL

DR. METHISAT DR. MAYURA T DR. RATCHADAPHA J DR. THANATCHAI O
inI,LJ<3056 nn. 21025 11n.1,25]55 H)LLJ,3264

DHAMMANAMAI CLINIC

1 PHAHOLYOTHIN 3 SAMSEN NAI PHAYA THAI
BANGKOK 10400

CO NTACT TELEPHONE NO.
INFORMATION 095-5169717
EMAIL

Dhammanamai.bkk@gmail.com
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DHAMMANAMAI

B dhammaclinic

9. Public Health, Prevention, & Personalized Medicine

A1AENSITNEY NTAansUaaiu waznIsuundanizyana 53UTIUTNITNIN
MsuImEAnanMany WumsnwIgR "gunma” iiennsteatilsa vidensnsramiadeides
WU N159999319MER1UUNR N15RTITTHAdERAAANTEY N13AATATY AINAEBUNY
TUTNITU NTTUTIAWANS Y18

"FUNINANITYAAR" ﬁm{L%’m'%"aqﬁaiﬁaﬁaéﬁy’uqqﬁm%’uﬂﬂwLwiazswEJ (57w
mMsfnnsearilaTgimeiugnsTsyiulana MmylnnsiuarUssiiutladouindon) e
IanToaumeinzandmiumstosiulsa maitdade wagmsdanisthhdoides
dayadinaardulnaveaniaiua (GWI) 1e91udn Tt 2020 aeaisisage nsdesiu way
NTWNNgRNIzyAAa @319518la 375,400 aUmseaniss nein1nansIsuguLasiY
ansUasiiu (Public Health and Prevention) fleasasnanngadis 92% Anlduyadi 344,100
auwsEansyT wazn1sunndianizuana (Personalized Medicine) 31,200 aMuin3egy
ansg fadinisunmdianizuanalziyadinaintosndt wisenint 2019-2020 NaUHenT
madulmedeselgd 1%

dieUuslimiunisdsuntas fuszneunsanunsaUiugUsuUUEnsdegifu

dgnatnnisviedlendeauain (Wellness Tourism) lagsiuileduaniungiuiad

Wusnsmangeanstasiuuwaznisguaguain aglanisauanfisunnduasiuanaiu
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FVITNHTIUIYLRNIENIT ATUAIEINGAIERTNIINITUNNENIImTT wazinalulagnd
Usgdnsnm
nyeanslesiusarnisunmdianizyana dnanwaiedd neduwundugliuy

[

A9 sl

9.1 n1spuatdetasiy LLazﬁuw”qwnﬁWLQW'\zqﬂﬂa (Prevention and
Personalized Medicine)

mansuiinsezaste nsunmdaielnifyadutesiulazvzasauidenos
$19me Fudaudnsduussniuenns msseniidinie uagmsiiiuiinfignies faufunis
Tmaluladfifnmiviuasislunisnseanizuesiunelagazidendnaduissyfumad vin
Tdlamnudsazanudenlusisnevesazyana fidrsuuinisegldsulusunsunns
psRguImTiEmamEyana Woliligunmiidonngludgmeusn Tnefimansiasne feil

1) MIATIUGNITU ATIIAMIED IS

2) famnuemlailos (Telomere) iilonaneead

3) 95720 UANAUYDII9NE (NK cell activity)

4) n51a9iuie1msuel (Food intolerance)

5) ATIRTEAUINAULALUIEN A15ATUDYYADATY

6) nT9gFRslULiENeY

7) ssvaglaveniinlusiang

9.2 n1sadrnasunaziuyszuundiuiilaouasnszan (Musculoskeletal
Rehabilitation)

usnsiyatunsiuyaussanmeessnenig neaimdrdn n1silneanigs

N8 WUNI1NIENAINITHNIFR kagrinaU1dn TUTN1TATIATMENANNANLTURUY Al

Y

gn3NswINaILazdiaivessangliautianuianguuesde AuLlusvesnduile
wagANanyIaivesiilakazvaenidon MidsuuIn1sdilasunisesnuuuniseanitgenie

NPYARALALELTEIY YL NONARNS WAL UN NN NS 9T

9.3 NNIATIVFUNNHUBIUALAIUIN (Brain Wellness)

[ 1

NIRTIAINUAINLEDIN AR LIALAYIA VLD IRSLALTUNY HAudAyeg198s N3

o

1%
=

Punalulagivy a8 umalulad nshanInINTUNIINLINBATIEVAISUIY (marker)
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szuzuInveslsadalaiues nsldninannuain Advanced Magnetic Resonance Imaging
(MRI) wag Positron Emission Tomography (PET) A3UAAUA1IATINGRALNONIUTINN

Yaymluaueslagiiasizrainwanisdinin (blood biomarkers)

9.4 MINTIFIA NI lauazuaaaiien (Preventive Cardiology)

FsuinsagldiumInsensuyailossnuuuiinslunisguaanzyanaluns
auauazdostulsafiiisadosturilanaznasaiden femaluladiviuatouazaiudiung
YDWNNLaN1ENN i vuauRularwIN1g WeAnTsunslidin uazniseaniideniei

Uszangnm duazihbiussaualunisiguainiilaiifuazengduenilaegismngay

9.5 ASATIVFVAINNULAUDINST (Digestive Wellness)
NN580INABINTINNTLNIEIMITUAE A EdIUAU (Gastroscopy) WazdBINAes
mnsraaldlvg (Colonoscopy) un1snsiaidagn wandestosiunsunisiiauzsdild (Early

1% '

Detection) A4tU N15ATIINULALLILT LaNITVTAAIULFLINUFTIVVRILIANIAFUDIMITHAE

visdlanudidgiian AudiunsnsianugnssuaieIsnisnvivade dejadrluniansuadnng

= & oy A w a a a
GU’Jﬂ']WI‘ULaEJW LLagiuaquaLW@ﬂuclﬂqﬁ'J’]llN@ﬂﬂ@m@\‘iwqﬂlﬁu@qw’ﬁ

9.6 USN15A1UNUANSSY (Dental Wellness)

= v Aa o o oA 9 ) a a )

WunsttmaluladiiuadeiiomnualignuauiuanssUidLANINNI5NEN
LUUILAY JIU15UUTNITAINI90TUNNT00NLUUTOYBUIANITUAARAIETEUUATTE Lile
isuaseanvarlunivewsazyanaeg1ausssuyd ieatuayulidsuuinisisestud

9 PR a ) ) Aa =

IPNUMLFUNINIATIIiiauulalunuearensEauAuA N TInlagsIu Tnedlusunsy
Tvusnig eall

1) MAATIEVTRLENRUURNIZYAAAMESEUUWALLLABIUY 3D

2) msiuylavnmgesdn

3) PUANTIUSINYUAIBTEUURINA

4) Digital CAD CAM

5) FUANTTULAN
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9.7 dadTugunnanT (Women Wellness)

N15MAUTNNTAIUATAINVOINPILVUBIATIN FIUTINIIATITNZUA N
pananeFULUL BudauddisangAnssumsliin nisudszmuems mssenfidane
TJaufansinaunuaseunth Msilyns uaznneienes Inefiuunmdgdiuignis sessuns

arRaasikaslimUsnudymedsnseungudmsugngmnie

9.8 HANSIU ANY LLazqlemWLé'uNu (Aesthetic and Hair Wellness)

=

dielsiquaguanaseunguuniia Sesiamssas Auan wazguamdunudady
Aafiualulalle

1) famssar a1y feutenssy wmalulad nszuiunig uazuandaeid
wangamanzyaaa Freguaiunndgianssauarsuhaiielianldnadwiluwuui
$ians Taediuimaguaianssauazsusaiinsounqu il

2) qua Wiwssadlquamdesasinase

3) Uasfiu i’]mum‘ﬁ'awLﬁmﬁﬁuﬁ’uﬁamimuazgﬂiw

0) Hluyl Fanssauiintam Wy anuvuesed Sasesuulundh wagla vae

5) fuauelsunsufioanuuuiiieusiazyanalaeianiy

6) USN13¥N® Huy guamdunnuazvdedsey Wnnsquatlostunaziluy
guaduNLLasnaAsYE ann131anTIe lnen1snTivaunngadnlufssAuad fugnssy
nsnsraden nsnsragesluuiieg nsldinluudasdu Anueden daanden vy
awnfiuisssesusazyana mugiunstinaluladfivivasioviguasnssdunisifnlnives
UL IENIMAILAGIaY lawwed (Laser) uagnAndasivigudunnazmilsdsueliTuses

UINTFIUEANA

10. Personal Care and Beauty

gafalviuiMsmINdLyAna munes gsRaRsmeLarliuInsAeaiu
MsthgauaznIsinveanNdLyana eRavd Banne sy wasdy Taeldieiesdens
A3ut1ge vioayulng Taenssudsnisuin wen 9a n1seuda wieldgunsalivastiuiie
anuasuvesimssa Tnglitusunsunniiietitneinmsviedeunats anuiaien uas

Ldsaumsldaunsallunsuilevsaiienisveae
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Ayveo o

anduguainlaniidnduluwiy awl lndssanunisiuslaaiinislddgiiaduludiuns
AuamIes kazAuuAulnen 1.02 suneaansansy Wl 2017 Wu 1.09 druduansy

aeaans Tl 2019 wazanadly 13% fie 9.5 uauduneaansansglul 2020

Personal Care & Beauty Market by Region,
2017, 2019, 2020

Average Annual

Personal Care & Beauty Market NI
(USS$ billions) Per 2017- 2019-
Capita | 5019 | 2020
2017* 2019 2020 2020
Asia-Pacific $262.8 $297.0 $275.8 $66.13 6.3% -7.1%
Europe $290.4 $303.8 $273.6 $296.25 2.3% -9.9%
North America $289.0 $320.4 $263.3 $716.44 5.3% -17.8%
Latin America-
K $122.6 2.7 $86.4 $132.18 -4.1% -23.3%
Caribbean
Middle East-North $36.2 $41.5 $37.2 $74.18 70% | -10.2%
Africa
Sub-Saharan Africa $20.6 $22.0 $18.9 $16.63 3.2% -13.8%
WORLD $1,021.6 $1,097.3 $955.2 $123.18 3.6% -13.0%

* 2017 figures for this sector have been revised since GWI released the previous version of the Wellness Economy Monitor, due to data
revisions and updates made by key underlying data sources such as Euromonitor.

Note: Figures may not sum to total due to rounding.

Source: Global Wellness Institute, based on data from Euromonitor:

(Global Wellness Institute, 2021)
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wanndinduaniunisaliduiiinseninanisunsszuiavedtada Jufanszualnifizenda
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AUTLA aflarruauleiseaveemisiasy cosmeceuticals, dermatologicals
\3esfuiiionnuay uardudiifndngrumdnemanidaiau iefusuanuindede ma
GWI nn1saingeamsiddnesunueesiulatunuuimnsylaandaimsuns suianes
Tspladn-19 auas TneAindnassiutu 8.19% sedfusd 2020-2025
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10.1 ANUIINAILIDSITUYIR
anelunFauduligun1niif Holistic, Inside-out notion of healthy appearance
919 UIANTNENNTETU an3IT08 NULANAINNITINATANITUINAI8ED 100% taeldsiunu

a [ & o a ada (%
WA UITIEINIANUaDRNEES

winaanewaglad wansedudndiu wnlaunndes



Wellness & Healthcare Business Opportunity Program for Executives (WHB1) 41

I VA WaN WU WINY

10.2 ANUABUIANTTUNINITUNNEG 919

1) Injections of Facial Implants and Botulinum Toxin
2) Chemical Peeling

3) Medical Cosmetology

4) Aesthetic Mesotherapy

5) Shapes and Cellulite Control

6) Nutrition

7) Hair loss Treatment (Hair Transplantation and medications)
8) Hair Removal

9) Skin Laser Therapy

10) Aesthetic Venous Treatments

11) Non-Surgical Face Lift.

12) Weight Reduction

10.3 AMUINDU)
VWU VAU LE3UE8ATUIS HEAAYIR9 0171 91MNSLEsY NARSTIUNgRN
wazLA3eddens (Jusu

<

HANTENUNRINITUNITEUIAvRlsAlATn-19 vinlvdauliaiiuauls wWiu

[ [

AudIAraINIsguaiiles Undesiaes uagnisiiugiiduiuludies suudsliaiudfny
AUAMUTUSITUIIRUINTY warnandsni1sidanldndndusNdinadofaaninwinaoy
¥ F9tiu §573ANNNATATT7 Clean, Green, Natural, Non-toxic, Botanical kagfnd

adne9) full guslaaagliniuaula



LNANTIVINIINENLAALTEY (Calcium: Ca) 42

N15NAAINAINNNNTENINAMUNUMEITTITUYIR WUIEIBUATFUNNFAAEIATY
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11. Personal Care and Clean Beauty
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12. Travel Medicine and Wellness Tourism
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d11inDestination Spa UTN1SHLUUATUINRS Hunesadaus 3-28
fu lngageenuuuuinslvaenndesiuaiudesnisaunind
LANIZLA1EIIVDIGNAN fnandausnsluiuiisssueAig
NAdYAINAIBIY
2) wInana
- v Tunn: WU wnain, winaussn, uanelsin Wudu
- pyTugen: WU wIRUWE, WInTonT [Wudu
13.2.2 msldduflaguam
1) n1591U Bathing: 1tu uddadengu ihdeu widuy, sreinu, 3n
Wushesmedei, nsevleth Wuduweana
2) 3w Drinking: 19y AsthudiaSuguam uazdnwls
3) n3gany Inhaling: 19y LileA ATy UsTIMNlsAneUTa Laz
Totia 1udu
13.2.3 M3UIN5OUT WU MIguaiianssas, gaustnde, Tnvuinsiiiequam,

maUszrvavayulns, niin, loay, qudnau wazuelsdn Wusy
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ludssinalneudaingugsiaauila 3 dnwaizhs
1) Day Spa tJunisliusaislusregiandus ladinu 3 42lus Tnavdaluiiug
YUYW ETINAUA AT uaAunanay dulngduusnsvaune
2) Destination Spa USN1SLUUATUAS Wuresanus 3-28 Tu lngaveonuuu
U3N15lWaenAaedfuAINfAoINIsEun I nianIziazaedgna dnazite
Usnisluiiuisssumaniviatdoninaieay
3) Hotel Spa «Jun1sliusnisauinislulssusy Fsdiedndidnenings lesain
= 1Y v a o a v o o =
Jumsadunelifivanidnvisaiieindiuninende :annsfinyives CBRE
wud Tsawsunduimsauissanunsovievieainlalusaiaandnlsausuilad
U3N158 wag EIC wuzirdngsialsasuasiinuinisaundnly winlud
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diaidunsusendasnunu aagiidnvesusudgnaaUimsveenaindily
Tungulsausy 4-5 a1 ieadalonalunisadeseld wasfodudamznan
§3NIVA1D1UALLATOMOUNILUNAUONAN T I T095UNTVEIUAIVDY

Hotel Spa #fioly

14. Wellness Resort

oy gnalsusud 2564 Jwnldugugnsiaiiios urazneaeiuiilul 2565-

2566 IAgAININABILYLIA19819U08 4 U F1UIUNNNBWANLIAN9IIRIILWUAINI UL WA

[y 1

sEAUYNNoU COVID-19 vauziduiutinvieniiealvessiiudiionds mnuinsnisnszdunis
neunluUssinaog1wmaiios Ingludrsnsandewesl 2564 nsuaninduuaztiunldlaeeis

wnsrangdznyulrinve s e AtInuisdusaiilos

k4
v =]

14.1 VIUANUT U

Y

gsnalsausy (sawsu Saesn wasinaidd) Wugshaneadasiunianis

a [

1 ~ 6 A o a Y
NoUfel nandunulasinlulseine (GDP) RUIANNALIULALUSNITATUBINIS
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IS 1

(Accommodation and food service activities) U 2562 fiyadn 1.03 d1uaiuu1n andu

U

dnaIu 6.1% Vo9 GDP MaUseind
nAnisannelaseselalitulsemalunsazUidusiuiuuin Taeu1an

Pnvinaiersnafatdudndiu 65% vasselaiaun (Toyal 2562) Lilpsantinviaaiien

1 LY 1

AaRsianldaneseiigeanituazuinivingndullameuiuinviesigiyilng

Figure 3: Share of Foreign Tourist Arrivals to Thailand

Figure 2: Share of Receipts from (by region)

ForeignTourist Arrivals to Thailand
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Figure 8: Occupancy Rate Figure 9: International Tourist Arrivals Worldwide
by Region (2020)
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1 2563 gsharteuiionaslsusuitilanudyfunngingaogiefiliinefindusn
foUIINMIUNTTEUINYRY COVID-19 vilvEsuralunansyszimavilaneenuinsnisdaies
(Lockdown) tlemauaunsiiunieseninsema denalvaiuiuiinvieadenilannad
suusauusziAnisal 74% and 2562 (nmil 9) Tnslannzniinialeleuddiin (-84%) 81
AanlU$ (-85.19%) Tne (-83.29%) LNMALH (-85.6%) uazdjtu (afafou 90%)

v v

Jagduantunisalnisunsszuinmlandseglunnizdudu vareuseinasiui

Inewdyiunisseuinseasnival dwaliduugiislnidmaiaudusiailios (0 10) lng

madwINtnvieuiiewAtenduingseaulnaideeiul 2562 Tud 2567

Figure 10: New COVID-19 Cases Worldwide
and International Travel Restrictions
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lngddayaiiianindl ngu Medical & wellness tourism Maglasuaiuiieusin
= = T I Y1 ! a = ' a a
Ju Fedunguindialddnesensugeteusyuna 80,000-120,000 UM ABVSUNITLAUNIG UaY
lunmsinvesUsemalnedgnaune wWisnlduinig Medical & wellness tourism agl 589
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uWunomwi 2.1.3
Usanaitsieléoinmsraoifeadomsunndagoaa 10 duduusn U 2560
(yash: SumSeryarsgdol)

USA 3,930
France 800
Turkey 763
Belgium 636
Thailand gy 589
Jordan 504

Costa Rica ; 451
United Kingdom | 420
Hungary | 417

South Korea | 415

(“Travel & Tourism Medical Tourism: A Prescription for a Healthier)
Aanunslsasuluese Anadad nJU Fealiugsfaniunisisausuuag 5309
adsnSunsndununndt 18 ¥ Jududiulonauasiuleuisiiazdesnisvenegsnaiuiuly
AU Wellness Tourism Tag Usutisludiu Facility wag Function fi19e) Tunuilssusy Crest
Resort and Pool Villas +Julasan1s yam1 593 3,000 d1uuv dunuazaeieiiaifsluley

d1uU8INNTUINIT Wellness Service luiiuilagiu

WALLRNUSNNS 917

Wellness retreat package

Natural spa massage therapy and Detox Programs

Nutrition Therapy

- Yoga class and fitness steaming

Mind & Body Discipline
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- Personal trainer

- Behavioral Therapy

A PERFECT DAY

PACKAGE
5 HOURS

COUPLE  SINGLE
0

Lijlbfn‘
1AW
-

S
F

TneuruazisuyhnsiasuuUasaun Wy medical spa clinic Wiasassuiuusnig

AR

dnluiuiiverednlouazil Crest Health & Wellness Village wia 2 az3jagnis

911 Medical & wellness Hotel
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d7uu3n1saz1du Regenerative & Aesthetic Wellness Clinic Tn g qy il

Integrated services Tuu3nisunatuauazguam il

Tudu Regenerative afunistiosfuuarituysanisuasdslaligiainaelug
ABUBALUUBIATI (Holistic Wellness) Tagazi3a1n

1. Personalized health check-up {Jun15m519519018 Luutarganluseduda
Tuianasgiuunly (Ws1aidon thane Haane) Weleneiiisumeliaugasgndlsiouasls
nsiidnlinseiutym ¥senuANfBInIsTesyAaa

2. lufu Aesthetic 9L 8uUIn13iIUAMNNLLATUARINT I 19Y

vraeie laln Skin rejuvenation #18 collagen treatment
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3. TuAu Preventive (Anti-Aging) 3gtluusnisaiutesiunazintalsa NCD
iy Tsedau wwmu wala enadulafings siuviszaeTodseng ayulng Induiesy

4. mﬁyxluvuxlaﬂwwmﬂmwmﬁammw way oanTladulasy wu widen wadadn
Funds lngldmenmidauasedesdienemeniniidn

5. ludu Spiritual heath 9z1dun1sussiliunnzgquaminiguin wazld
Meditations, Music Therapy, ayulws, Inniuwesu Jusu

6. ATUARUNTTUANLAY

7. 9nu IVF ahelvisign

8. Non-invasive W natural therapy

dIUAUITNINITAANA bALA 918 packages WUU integrated services Wag
personalized services, ¥al% 3 personalized appointment for advanced check-up, 49
Events Lilofinsnuunng Usnwiumndengg lnslssususaiuidndrunisnain drsussmne
71 80% waznarnnielulszing 20% wazazinissauiievinisnaindunis wim lunisesn
Oversea Trade Show and Road Show LitevinstusTumlssusuuazsauiievihauiuieweus
nelulszmauazansUsymana online uaz offline tiewfindemisdlunisdin waziiiiuly

° o o = = AN oA | ] A o & Avo
mavihUssnduiusludeluduailifess wasdemiwing eriilswsudunidnsdely

15. padansauasungunInNITUaunRau (Crest Sleep Center)

Y 9

a A

mMsueunduia feidudsddyedsdslunsiaiuaisguamuazyadnnimees
uywdnnau nimilduauvesailuidaziuvenst 8 42lug) Wldlufunisueu n1sueu
nduilifosmerrdmalindduiuresiamedeunssuasiulonalumaduusteiuda 2
Wi waziinaseanindsla Tsamnudndon (Dementia) Saluiues (Alzheimer) lsaviaoniden
aupagadiu 1savila safelsaummiunaglsndau vienandndeniledn vnviuilenia
Msueuidy Tnvewiufavduniuludie “The shorter you sleep, the shorter your life
span”

aunmnsueunduifAdedinuddgiluednsds ssdniseunsielan (World
Health Organization) léUsznelidodn nsueunduliiisswe Wundddulsaiiunsszuinly
Iuﬂizmm'ﬁﬁﬂméwmaﬁamqmwgﬁaﬁqq 919 UsewmAanigowsn Useinedingy Useine
\nmald Useimadilu uasUszmelunauglsuns Fuandnie Ussmalnefdnoglulsemais

guin1salnsusuvauliWemeUssmanilaguiu
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msturgunnuazamn W ILEURAUTIRTRELuN SRHeY HeunaeauoILay
3ala fanuddnlnensionisdouusiiwadass viliauedslavazifivaussouslud
a1 msuflelgmnaenauiinnuannsalunisinaulaiia vensninisuounduid
Aunmisdaasylsiilauazvasnidenhaulfesmnzauuarmugunalnyeanisvaens
sniavasssreneliniluliegramungan (Control Optimal Cortisol level) n1susunauss
Jutladeddglisanienidnnoaanausazdaiaiu (Collagen and Elastin fiber) Fainasie
anuseuriveslumiuazaunsnaiveeiluuiioaiunasamuaznueatuiidnduse
319N

1Y

wenwmtlaann1sliuinisnsranIsuesumauwdd meguddiladaiuiisnnud Ay
lUN13M59INTUBUNEUBE19ATUBIATIN (Holistic sleep approach) naaaliaufisn1snsia
Sleep Apnea test wianzmsngamelavuzndudsiigiinisalgauazdamanonmninnis
uau naemauiislenalunniulsaferneg Alkansznusegunmisameuazisla Taevh
Wifan1edu lsawminu lsaauduladings 1saiala lsavaenidenauess lsaduiasn
dwaideroszuugdduiy viliAanaduthefuntundunfdiueudesdeniaidedin
venaniiftdmaiderouszansnwnisinunagifuanudssdeniaiingtimeg fewi
Aug Wellness Crest Center Fsldisaufiulsmmeruiansanngifin Tuin1sns79 Sleep test
TnglfiA3eansranisuoundu NOX Al waz NOX T3 Faduindesnsaafidvuiaidn 1w uay
viuafofianlulan 195zuv Bluetooth 56 lrnmaziBunusiugn lunisnsafias uazliau
azmnavnglunisindslnghifaenasslesszeaniouaiowmmalaeily  wnnsam
wuihuiingmvgamelavasnduiinsyinsinu idsmngueasazuughlivinld
m%ﬁ@mmmmﬁumw'%aﬁL'%&Jmfw CPAP (Continuous Positive Airway Pressure) Tunns
$nwn deausaudeduuien EO LIFEMED Aifiaudiunglunisiddiwuzi Tnanisld
309 CPAP RESMED #aiflu CPAP fiflnquningeanunsasenunauasiaaiostiu Remote
Control lglsiiwihuazegilalulssmaniomsussine

magudanansaliduuziilaeiivinlisndudesniiqud 1Wunssiuisay
agaaniuyinu lugavesnisdnseluguiuy Vitual uay Telemedicine Wmihiigideivigy

Y o ) | Y & 1 a
“U’ENLﬁ’]ﬁ]ﬂﬁﬁﬂ']LLu%uqi/]'luvLﬂLﬂuE]EJ'Nﬂ
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unagu

| a

yaAmaInINgsiguamiilaniinisiiulnegeseiias :nyarnain 4.3

Y 9

(v

Wudumsogyansss Tl 2017 Windwdu 4.9 A uwsegyansgs 1wl 2019 wiaiulnade

v <9

6.6% siol alldnsnsiiulannaasegiaanInaTegialaniiulaeyi Uag 4.0% minuslu

Y

U 2020 msunsszuravendehidalain-19 neliiansilisuulasasilnguaznisvgavedn

IS 1

lan gsnanawaliyadtanadly 11% waewiss 4.4 S1uwmseyanss winadiluowiae

kY

| a

Wargsivgu naziuualiuingeds 7.0 auauwseyansy Tl 2025 laglanizanvinig

viewiendagunm ismsnsivlngean wasseUegifesas 20.9 Amduyadi 1.13 &wdty
WISHEUANSTY kAT 1.59 duduvieyansss lud 2030

dmdunmsuasusiasugunmiialan Tl 2020

1. migu,ammwdauqﬂﬂauazmam%maa’i’ﬂ (Personal Care, Beauty &
Anti-Aging) yaA1UsraM 1 ArudIuvTeyansys (2019) mszduslaaiuuildlaly
adnuaivewiaies waendonirlideifleguasiouarduauufiuannty

2. M55 VNN (Healthy Eating, Nutrition & Weight loss) yaA1usyanm
945,000 duvidsgyanigs (2020) dadulonavestisznaunisiiuems lumsusuilaey
$18M13919115g0MIGIAMN (healthy diet) nsrzdauaulanisiuiifeguaiw Uasads an
AAABINSIARLIARN

3. ANaA3N1598NN189A18 (Physical Activity) yaA1Useuias 873,000 a1
wiBnyansg (2019) ldifisausinishanssunsoaniidiniewiniu uissiaduidsruige
ponmdaniy seavh gunsaifin ueundindu uazimaluladsineg

4. nviaiilsnTeguntn (Wellness Tourism) yaA1Uszanal 720,000 &1y
w3sgyaniyy (2019) nTzuANIIQUAZYAMAUANAI9NeRn 1WuFusslRnsonionds
aunmiiulnegiedaiiios fuslnadesnislinsieadsusasafadumafumsiivasasde
daaiuguam lidresdunisAuemisif n1sns13319n18 wazuIniineg Avean
ANULATYA

5.n15unndunulneua vey ulws (Traditional and complementary

medicine) ¥ae1 431,900 d1uwsEEansgy (2019) Usemalnglanauiueidninuivednd
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Hyalne wazgawiuvesmsuwmdusulneidundindludsnulan sudenumainuatsves
ayulnslnefiannsotunldlunmsguanasmsinvguamisidueied

6. n1AE1513u g LYAEAsUNY wazni1sunndianizyana (Public
Health, Prevention, & Personalized Medicine) 375,400 5ﬁuLﬁ§8maw§§ﬂ (2020) LTU
Ms¥nwEd "guamd’ iennstesiulsn vienisnsramdadeides 1wu nsmsansiene
AUUNFA N159599309d8UarAANTEY N15RATATY N1TNAFBUNINNUTNTTN NITIUTIALA
ANY3 1A

7. Wellness Real Estate 275,100 &1uiv3ogyanig (2020) gaafeiiasuly

1 o

denanaiianianisiieniiegenduvesyau aaiunisainisunsssuinveshadmalilasenis

Y

o o

£ a U & vV % QI al d' ] v} d'
adwTunindsasSudsdneanuazain nsuumalulagunldlulasinisiegende Lite
Uosiulsa daaSugunn uazgunizliifedende

8. 33naaUn (Spas) yad1 110,700 a1uLv3eyansg™ (2019) maalangsnaaul
a 1 @ 1 a (Y] d' 2y a I 3 |
WUlneeg19599L57 Wwuieanvaunne Alesuanudeusgnauinabulsemesasanauseing
wssdunisguaguainwuvesasiu lnenisldmafinuiaifieneunaissnenie uazinlaiy
29AUIENBUNAN

9. Urm¥ou (Thermal/Mineral Springs) 1af1 64 Auw3egansg (2019) wil
Tudszmalnedmdoudilifinisiunldusslovdedadud uniolainuszwmeiinineinsy
w¥ouzWautiaduLassglalinnainnIsiaaie

' ' a a = v a | | a a I3

AnudiaulavenIsvieuienTguaIn Ae n1stdnenuInnitnIsiesiesund mnlunann
9T IILTUUTEN 53% Y39Ea0a 1,800 WRHyansy feau wisiiou 6 niuum
faAuRansa MnusataluUsena T9a1eiutune 178%
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addn zuuwﬂvmal,ua NIFATU UTLANANUAID UIVUA 3 Uselaudn N3]
1

Y

. iU Wellness lifestyle iuloniavesgusznaunissiunieigs $1uemns
Aa

LAV NUYAVAINNARBFVN N NiauA195 U8RI eV IMITADFUAN WAENIN

naudmanefengudateny (Silver age) nslddaniiadelvey IsUunndniau 81udte sIuned

= o

avlvilyiusnas Ve mneiugateny avanunsaiiuanuauladeguilaanguile
2. nsativayuainninsy dnvieuieinunlddianadundealudsenalne Ju
nauntvauaulslunsouaguan msaduayulugauleuiy Wy nsvelgiintnszeen?

Tudszinalng anansaifinyarnain liunsdenulaumeaa
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3. NMsAUINsNas19ANUsEiiula (Hospitality) nsaausulinvinaislngng
augu MrungedAguariaununTiusnig Welminveauufaanuiisnelauazesn

U Y a =
nauunlgusn15dn
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